
 
 
FOR IMMEDIATE RELEASE 
 

“Let’s Paint the Town, Twin Cities!” Scheduled for Broadcast 
 

PRINCETON, KY—Jan. 30, 2012—Award-winning film production company Marvo Entertainment Group LLC’s latest national 
television project, “Let’s Paint the Town, Twin Cities!” makes its debut on the airwaves in February. 
 
“Let’s Paint the Town, Twin Cities!” is the first in a series of 30-minute documentaries chronicling the astounding success of 
Let’s Paint the Town!, a grassroots community revitalization campaign originating in Princeton, Kentucky, that is spreading 
across America. Communities who join the Let’s Paint the Town! program use local donations of volunteer hours, paint, 
supplies, and funds to transform their decaying downtowns into attractive, viable business districts.  
 
The show is scheduled to begin airing on PBS affiliate KET (Kentucky Educational Television) in February and March. “KET 
is really looking forward to broadcasting the new Let's Paint the Town program,” said Craig Cornwell, KET Director of 
programming. “This look at the Twin Cities is an excellent example of what happens when communities come together to 
accomplish a goal, because strong communities are the foundation of a strong country. KET's mission has always been to 
educate, enlighten and inspire to build stronger communities across the Commonwealth and what better program to do this 
than ‘Let's Paint the Town, Twin Cities!’ We have long appreciated our working relationship with producer Sam Koltinsky and 
are excited about premiering ‘Let's Paint the Town, Twin Cities!’ on KET in February.” 
 
KET broadcast times and dates are as follows: 

• KET Sunday, February 26 at 10:30 pm EST 
• KET2 Monday, February 27 at midnight EST 
• KETKY Monday, February 27 at 5:00 am EST 
• KETKY Tuesday, February 28 at 8:30 am EST 
• KETKY Tuesday, February 28 at 11:00 pm EST 
• KETKY Thursday, March 1 at 5:00 pm EST 
• KETKY Friday, March 2 at 8:00 pm EST 

 
“Let’s Paint the Town, Twin Cities!” will also be begin to be broadcast nationwide on the Documentary Channel March 2 at 
12:30pm EST. 
 
Even before its broadcast premiere, the documentary is generating attention—articles will appear in the February issues of 
KET Visions magazine, Kentucky Living magazine http://www.kentuckyliving.com/article.asp?articleid=3437&issueid=380 - 
partfour, and on the Tennessee Municipal League website http://www.tml1.org/. In addition, Marvo’s previous press release 
for the show was included in the January 24, 2012 issue of the Agurban economic development newsletter: 
http://www.agracel.com/html/Agurban/20120124.html.  
 
Marvo Executive Producer, Samuel Koltinsky, is excited about the film’s broadcast. “’Let's Paint the Town, Twin Cities!’ 
represents, hope, inspiration, and success, he said. “With the right leadership and passion, anything is possible! I see this 
combination happening around the country all the time.” 
 
“We are looking forward to finding other partners who share our vision for progress in preservation and revitalization to bring 
their extraordinary story to life,” he added. “In the end, it is all about people working together to further economic 
development and having a great time while doing it!” 
 
Marvo Executive Producer Samuel Koltinsky’s work is inspired by a passion for stories, history, preservation, and the 
environment. Koltinsky was also the originator of the “Let’s Paint the Town!” initiative. He may be contacted by phone at (270) 
625-6815 or email at sam@marvoentertainmentgroup.com. 
  
CONTACT: 
Samuel Koltinsky, Executive Producer 
Marvo Entertainment Group LLC 
101 East Main Street, Princeton, KY 42445 
Telephone: (270) 625-6815 
www.marvoentertainmentgroup.com 
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